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SECTION-A
Answer ALL the questions: (10x2=20 Marks)

1. Define public relations.
2. Define marketing.
3. What do you mean by contextual ads?
4. What is e-Customer Relationship Management?
5. What is Marketing Mix?
6. What do you mean by e-marketing?
7. List out any two new technologies in marketing goods and services.
8. What is viral marketing?
9. What is ‘buyer persona’?

10. Explain the term ‘Digital Marketing’

SECTION-B
Answer any FOUR questions: (4x10=40 Marks)

11. Explain the various stages of Consumer Buyer Behaviour Process.
12. Explain Segmentation, Targeting and Positioning strategies (STP) of media

marketing.
13. What is mobile marketing?  Explain how it is effective in promotion of products.
14. Briefly discuss about ‘Evolution of Media’
15. What is online thought leadership? Explain its different forms.
16. Explain the importance of RFID in marketing.
17. What are the various new rules of marketing?

SECTION-C

Answer any TWO questions: (2x20=40 Marks)

18. What is segmentation? Explain a appropriate segmentation variables for media
products

19. Explain the new technologies in marketing goods and services in detail.
20. Enumerate in detail the various steps involved in the marketing process.
21. Explain the role of modern media in Health, Politics, Religion and Transportation?
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